
Make a big 
impression with 
urban elderly

INDIA’s LARGEST CHANNEL TO 
TARGET AN EXCITING MARKET 
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Senior citizens in India represent a large and 
fast growing market 
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Senior citizens over 60 yrs in age

At a seniorpopulation of 100 million India is 
already an ageing*country  with seniors 
comprising over 8% of total population.
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The expenditure on elderly care alone is 
growing at a CAGR of 22% and is almost 
entirely self-financed  

Source: NSSO estimates; Govt. of India Population census; 
Deloitte FICCI Report 2014

million USD billion

Elderly Healthcare expenditure in India

Samarth address the segment of urban elderly with disposable income
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samarthoffers highly targeted reach to the 
most valuable segment…
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30%
have children living 
abroad. Another 5% 
have no kids

Rs.

89%
have both 
spouse in the 
family

45%

55%
Apart-
ment

Indep.
House

Targeted reach 
of PRINT 
VERSION in 
Delhi NCR.

9.5lakh
Targeted reach of WEB 
& WHATSAPP 
channels.
Focussed distribution 
of 50K+ Magazine e-
version each in Metros 
and key mini-metros

5,000crore+
Average 
approximate net 
worth of member 
households

75%
Own their house

Additional distribution in Mumbai, 
Bengaluru, Mysore, Kolkata, Chennai 
and Chandigarh

5,000

Characteristics of the segment of senior citizens targeted by Samarth 



… reaching members of the community via 
various channels

Service AppContent Events

Å5,000 print distribution to 
elite elderly members in 
metros
Å9.5 lakh elderly reached 
electronically across India
ÅDistributed to Senior 
citizen Associations, clubs
ÅTargeted newsletter

ÅSamarth Milan for members
ÅFocus on entertainment, 
wellness, Health
ÅCustom events with elderly 
can be organized 

ÅMobile app on 
Google play store
ÅDesigned for 
elderly 
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E- magazine



Samarth delivers the context and platforms 
to engage with the community 

Ç Relevant Content

ÅRange of issues

Å Latest updates

Å Practicaladvice

Å How-tos

Ç Bilingual

Ç Print and electronic 
distribution
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Online engagement options

MEDIA KIT   2017

ÅBranded newsletter to reach 9.5 lakh urban elderly 

ÅCustom mailers and content marketing

ÅCustom content development tailored for elderly e.g. on 
theme of healthcare, wellness

ÅCategory sponsorship on website and news-letter for 
thought-leadership and visibility  

ÅMicrosite development and promotion

ÅSocial media engagement



Print advertising options

INVESTMENT

Type INR

Full Page 50,000

Full page withTab 80,000

Half Page 25,000

Back Cover 75,000

Inside front cover 60,000

Inside Back cover 60,000
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Special magazine options
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Alliances and enquiries

Asheesh Gupta

asheesh.gupta@samarthlife.org

+91 98 111 22053

Samarth Life Management Pvt.Ltd.
M-80 South City 1
Gurgaon122001
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Our Vision and Leadership

AnuradhaAsheesh GauravAsheesh Gupta
B Tech (IIT, Kanpur), MBA (IIM, Calcutta)

Former Management Consultant, McKinsey 

& Company, President Hero Mindmine. Co-

Founder 9.9 Media

Anuradha Das Mathur
MA Eco. (Cambridge University, UK)

Founding Dean of The VedicaScholars 

Programmefor Women; Co-founder 9.9 

Media & The Foundation for Working 

Women

Gaurav Agarwal
B.E. (MIT, Manipal), MBA (FMS, Delhi) 

Former banker with Citibank and 

Standard Chartered Bank. 

ñOurvision is that all senior citizen living in Indian cities enjoy a high-quality,
independent lifestyle. Our mission, therefore, is rather straightforward : to
bring peaceof mind and happiness to the elderly and their children who care
about them.ò

MEDIA KIT   2016


